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$1.2008, srany consumers looking to  ave 10 tips to help retailers get started:

cod Brviy fiporing will undoubtedly inciude
thie'Tnttniet in their product fescarch. Using
apivirk website smarketing strategies - com-
bined srifh othé¥ traditionsl mediz advertis-
mg pes {m; wake « big difference in helping

Even with a poor ouﬂmk fnr remleri drive store traffic and increase sales. Below

1. Amalyze your website's content, making
suse gach Web page consaing relevant
text content and stays on topic. With-

.;’Ten key p0|nts':'t6 lr;cnfe?és;éfwebsnte traffic:.

amm a dxl’ﬁmlt time dmmmmg whai-

yorir webside is ol shout. For example;
4 wehsite that is alf graphics {text with-
in: graphic images can't be read by search
engines ¢itlier) or all Flash have nothing
for search engines to read; i

out relevant text content, search engines 2. Use well-thought-out “consumer-orien-

6. Create “muiti-channel advertising o

- Dysarnics. He has designed websites and

| since 1998, He can be reached through e-

ific 1o each Web }m@e:. iF4 page i
leminate fooring e keywords
ing’ nd “minate
withiii the:page as well as in the tith
metz description tag and any finks p
ing to that page:
Think “local” when putting together
content for your website, With the
mous sea of websites, it's important
geographisally targeted keywords (ca
geo-targeting) o figlp congumers
the Web for hocal Businesses. . -

. Use “alf fo-actions™ to help mo
consimers o interact with Yo
through e-maif, phions o by phy:
going to your stove: Call o actions
printable Web coupors; onbine vi
of your.in-store sale events, shop
home forms ar specials for seles o

5. Obtain guality links from other webs
to your sit#; Links from pthes we
with similar thernes are-a costeffed
way to drive targeted FARc ta your
site. The major scarch engines also cg
the ircoming links to belp determ
website’s popularity and can boost
search engine ranking position {

“Jaminase I3

paigns” to improve your overall
traffic, Whether youi are using ne

 dress with all yous ads, Many constn
; _gafrqmmé_m_;onelmc&madve isey
mmbamandbmmmlﬁiem

: chammdm nee& w0 rale sure
weekisite is upto dmte.

! you don't ke the fime ox ability,
‘z\fﬁb;?m onil to assist you,
a consumer atd malke the m

--mtlzmtzpanW:b page.
Cyonlok Bt page; Tomember you
“see whit 35 below the hmwscrs
withiout serofling down,

Always 157 to measure the Fesiis af 4
" oaling sdvertising canpaign to help
st iy effectiveness. H-some
duesy't work, why keep doing it? M
adjustments and start anew,
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'm&rkenng programs for major flooring i
facturers and retailérs thicughotit the ind



